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Scene Setting:
Macao Tourism Situation Update
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2019 2024 2025 Jan-Aug
TOTAL VISITOR ARRIVALS 39.41 million 34.93 million 26.90 million
Recovery Rate compared with same period of 2019 89% 95.0%
Average length of stay (day) 1.2 1.2 1.1
a - crre crpe )
OVERNIGHT STAY VISITORS 18.63 million 16.04 million 11.18 million
Recovery Rate compared with same period of 2019 86% 86.7%
\Average length of stay (day) 29 2.3 2.3 )
HOTEL OVERNIGHT GUESTS* 14,10 million  14.43 million 9.79 million
Recovery Rate compared with same period of 2019 103% 92.9%
Average length of stay (night) 1.5 1.7 1.7

Source: Statistics and Census Service
* People who stayed in hotel establishments



VISITOR ARRIVALS 2025 Jan- Aug

Hong Kong SAR

Recovery Rate
18.4% Top Ten y

% Change | compared with
2019

Chinese Mainland
72.8%

Source Markets

Source: Statistics and Census Service

1 Chinese Mainland 19,588,896 +18.9% 100.3%

2 Hong Kong SAR 4,954,404 +1.9% 99.2%

3 Taiwan Region 642,829 +16.0% 88.4%

4 Philippines 350,016 +12.0% 124.4%

. 5 Korea 349,616 +15.9% 61.5%
Int:nr:f;;ct):al Taiwan Region 6 Indonesia 132,863 +15.0% 106.1%
6.4% 2.4% 7 Thailand 106,701 +19.8% 97.1%

8  Malaysia 106,352 +4.5% 80.7%

9 USA 104,008 +9.8% 74.6%

10 Japan 101,808 +25.3% 46.0%



Hotel Industry

No. of Rooms No. of Establishments
(2019 - 2025 Aug) (2019 - 2025 Aug)
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2025 Aug

Hotel Sector

By Number of Establishments
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Source: Macao Government Tourism Office

Hotels
(45,854 rooms)

No. of Establishments

No. of Rooms
150 47,091
Category / Hotel No. of Establishment
(No. of Rooms)
12
)) 5-star Deluxe (7,724 Room:s)
28
5-star (19,612 Rooms)
18
4-star (8,930 Rooms)
18
3-star (6,316 Rooms)
25
2-star (1,977 Rooms)
2
4-star Apartment (657 Rooms)

3-star Apartment

2
(638 Rooms)




Visitor Per-Capita Spending
(Not Including Gaming)

2025

2019 USS 203.3 2024 USS 269.6
Jan-Jun

USS 246.3

Visitors Per-capita Spending in 2025 Jan-Jun
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Others

Transport

43.7%

22.8% Shopping

Food & Beverage
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Accommodation
Source: Statistics and Census Service



Macao’s Tourism Policy




Policy Address: The Government will adopt the "1+4" adequate
diversification development strategy to enrich Macao’s function as
"One Centre" for integrated tourism and leisure

Health & Wellness Modern Financial Services

World Centre for
Tourism & Leisure

Conferences & Exhibitions,
Innovative Technology Commerce & Trade, and
Culture & Sports




Building a World Centre of Tourism and Leisure
through “Tourism+”
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Public Private Partnership

Collaboration with all tourism stakeholders including the Integrated Resorts (IRs)
in developing

Revitalization of Lai Chi Vun Shipyards
Mount Fortress Garden area
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How Events Build Destination Identity




How Events Build Destination Identity

Events should be a strategic fit for the destination's unique
identity, ensuring consistency in messaging and experience.

Events that reflect the destination's real story and values help
build genuine emotional connections with visitors, encouraging
them to stay longer and spend more.

Strategic events differentiate a destination from competitors by
highlighting its specific offerings and heritage.

A consistent and authentic brand image built through well-
chosen events fosters positive word-of-mouth and advocacy




UNESCO World Heritage
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THE HISTORIC CENTRE OF MACAO

Officially listed as UNESCO World Cultural Heritage on 1
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15 July 2005, making it the 31° World Heritage site in China



Unique Cultural Events

Traditional Chinese celebrations as well as important
Western festivals:

Procession of the Passion of Our Lord, the God Jesus
Procession of Our Lady of Fatima

Feast of the Drunken Dragon

Feast of the God Tou Tei

Tam Kong Festival




Cultural Events

* Chinese New Year Parade
* Chinese New Year Fireworks Displays




Tourism+
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Maocao International Art Biennale
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“Art Macao”
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Macao International Arts Festival Macao International Music Festival



Tourism+
Pop Mart Macao Citywalk

* Mega Cultural Tourism Project
* Encourage visitors to explore communities






Tourism+

MICHELIN Guide Hong Kong and Macau

Forbes Travel Guide

The Black Pearl Diamond
Restaurants Gastronomic Serigs

&g MR AR
Sector de Restauracdo
Food and Beverage Industry
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Turismo de Qualidade ao seu Dispor | Quality Tourism, At Your Service

Quality Tourism Services Accreditation Scheme
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2025 International Cities of Gastronomy Fest,
Macao

* Featuring three key programs:
o The International Gastronomy Promenade
o City of Gastronomy Showcase

o International Gastronomy Forum, Macao

* Sustainable development of gastronomy where visitors and residents can 47
taste a tapestry of global cuisines and experience Macao’s glamour of
“tourism + gastronomy”







Tourism+
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2025 Macao International Regatta
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ITTF TAQA MUNDIAL MASCULINA DE MACAU 2024 : :

PRESENTED BY GALAXY ENTERTAINMENT GROUP
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ITTF Men's and Women's World Cup Macao 2025 Macao International Marathon Macao Internatlonal Dragon Boat Races
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13-16/11/2025

e 72nd edition in 2025

 Macao’s signature annual international
sporting event for automobiles and h.S
motorcycles held on the Guia Circuit L8 GB ====-m e

www.macau.grandprix.gov.mo



Tourism+

Macao International Fireworks Display Contest

e Since 1989, the Macao International Fireworks Display Contest has developed into a prestigious event of Macao
* nocturnal activities of the “City of Events,” and in tandem with the “Fireworks Carnival” and online game, to boost
public participation, attract the influx of visitors and invigorate the local economy




Tourism+
Light Up Macao

* Since 2015, collaborative project between different governmental entities in partnership with integrated resort
enterprises with the aim to create a prestigious nighttime event

* Overseas, Mainland, Hong Kong and Macao artists join international teams to create a symphony of exquisite light
art across time and space, weaving a kaleidoscope of flagship installations, artistic installations, illuminations,
interactive installations as well as mapping shows into one dazzling cityscape
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Macao tourism promotion website Macao Government Tourism Office website
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http://www.macaotourism.gov.mo https://www.dst.gov.mo
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Macao Tourism Data plus Macao Tourism News plus




